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PROFESSIONAL DOCTORATE OF MARKETING 

 

As a professional PhD in marketing candidate, you will develop the capability to 

recognize marketing-related problems, frame these problems into research questions, 

and address them in a scholarly way. 

During the program, you will review, analyze, conduct and publish research. A series of 

doctoral seminars and research methods courses, as well as participation in active 

research projects, will prepare you for your research. Additionally, you will develop and 

hone your teaching skills through assignments as a teaching assistant or instructor. 

Each marketing PhD student will receive a comprehensive, broad-based education in 

marketing concepts and research techniques. Further, students have the ability to 

specialize in one of three research domains. 

 Consumer behavior  

 Service strategy  

 Quantitative marketing models 

Applicants should declare a specialization during the application process. By the end of 

their first Semester, students will officially commit to one of these three domains. 
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PROFESSIONAL DOCTORATE OF MARKETING 

DURATION  TWO ACADEMIC YEARS  

CREDIT HOURS   36 CREDITS  

SUBJECT  CREDIT HOURS  

Advanced Business Strategy  3 

Leadership and Organizational Behavior  3 

Advanced Financial Management  3 

Branding Strategy  3 

Decision Making Perspectives on 

Consumer Behavior  3 

Artificial Intelligence for Performance 

Marketing  3 

Data Analytics for Business Decision 

Making  3 

Integrated Marketing Communications 

and  Branding Management 3 

Marketing Management and Strategies 3 

Thesis  9 
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